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C&G Partners

Steff Geisshuhler
Keith Helmetag
Jonathan Alger

Emanuela Frigerio

cgpartnerslic.com

116 East 16th Street New York NY 10003 212.532.4460

June 4, 2008

Tracy Brown
Communications Director
Riverkeeper

828 South Broadway
Tarrytown, NY 10591

Dear Ms. Brown,

Thank you very much for the opportunity to submit our credentials for the
Riverkeeper.org website redesign and development. We are pleased to

be considered for this important project and excited to share with you our
strategic and creative capabilities. As a full-service design firm with deep
credentials in website and interactive design, and a passion for natural science
that has allowed us to collaborate with many venerable institutions focused on
the environment, | am confident that we possess the expertise, credentials and
team required to fulfill your needs.

Enclosed please find an introduction to our firm designed to merely suggest
the range of skills and knowledge we are able to bring to Riverkeeper. We look
forward to crafting a proposal and are excited to explore further with you how
we might work together. If you have questions, or would like us to elaborate on
any of the enclosed materials, please do not hesitate to be in touch.

Sincerely yours,

Y IEFef P
7/

Maya Kopytman
Associate Partner



C&G Partners

Firm Description

Headed by partners Steff Geissbuhler, Keith Helmetag, Emanuela Frigerio

and Jonathan Alger, C&G Partners builds on a legacy of over 45 years

of award-winning corporate identification design, graphic design, exhibit
planning and design, and signage. With offices on Union Square in New York
City, the firm employs a staff of 40, including graphic designers, multimedia
artists, professional architects, exhibit and signage planners, writers, and
communications specialists. The firm was a 2007 finalist in Communication
Design for a National Design Award from the Cooper-Hewitt National Design
Museum/Smithsonian Institution. In 2006, Steff Geissbuhler received the medal
of the American Institute of Graphic Arts, a lifetime achievement award. A
major monograph highlighting the partners’ work, designing:, was published in
20083 by Graphis. TM, a monograph showcasing these and many other logo
designs, was published by the Princeton Architectural Press in 2000.

The firm is well known for its corporate identification programs. We have
developed identity images in many forms—symbols, logotypes, acronyms,
monograms—for international corporations, small businesses, cultural
institutions, and government agencies. Among the firm’s recent and best-
known identities are those for The New York Public Library, National Parks
of New York Harbor, The Darien Library, Birmingham Museum of Art, NBC,
Time Warner, and Signature Theatre Company. We are frequently called on
to incorporate these new identities into comprehensive branding and print
collateral campaigns. Recent projects include National Geographic Society,
Crane & Co., Irwin Financial, New York Office of Emergency Management,
Voice of America, and Radio Free Europe/Radio Liberty.

CGP has long been recognized for our superlative work in the field of graphic
design. Our expertise includes such print materials as brochure and poster
design, fundraising collateral, banners, signage, broadcast advertising and
environments, as well as the ever-expanding categories of multimedia,
animation and web design. Our work in this area includes designs for the
General Services Administration, New York University, The McNay Museum,
the Toledo Museum of Art and the Rockefeller Foundation.

Interactive design is normally offered as a natural extension of our combined
offering of practices. We designed a website and kiosk as an extension of an
exhibition for the American Institute of Architects. We have recently completed
a new identity and an extensive web redesign for the American Council of
Learned Societies. BYKids, a non-profit organization that teams veteran
documentary filmmakers with kids around the world, is another recent web
design project from C&G Partners. Recently, we completed the redesign of the
user interface and delivered a fresh graphic treatment for Standard & Poor’s
RatingsDirect successor site.

The firm has a long tradition of planning and designing exhibits. Our history-
based commissions, such as the American Institute of Architects 150th
Anniversary, the National D-Day Museum, and the John F. Kennedy and Harry
S. Truman Presidential Libraries are considered at the forefront of interpretive
craft. A longstanding relationship with the Library of Congress has resulted

in several award-winning exhibits, among them Jefferson: Genius of Liberty,
Freud: Conflict and Culture, and Lewis & Clark: Rivers, Edens and Empires.



C&G Partners

Firm Description (continued)

Currently, the firm is planning a major permanent exhibit on the Star-Spangled
Banner that will be the centerpiece of the Smithsonian’s new National Museum
of American History. Major science and cultural installations include the newly
reopened Griffith Observatory; the Museum of Contemporary Art Los Angeles’
Automobile & Culture; the Children’s Museum of Manhattan’s Urban Treehouse;
the New York Hall of Science’s kidpower!, and the World of Birds pavilion at the
Bronx Zoo. The firm has very recently completed exhibit programs for NOAA's
Rookery Bay National Estaurine Research Reserve, in Naples, Florida, and the
Museum of American Finance at 48 Wall Street in Lower Manhattan.



C&G Partners

Legal Name of the Company:
Office Address:
Contact:

Number of Years in Business:

Type of Operation:

Number of Employees:

Annual Sales Volume:

Financial Status:

Firm Profile

C&G Partners LLC
116 East 16th Street, Floor 10, New York, NY 10003
Maya Kopytman, Associate Partner, Interactive

The firm was officially incorporated as C&G Partners on March
12, 2005. However, it is important to note that the founding
partners have previously worked together for over 30 years as
partner and principals of Chermayeff & Geismar, Inc.

They possess a cumulative experience of 85 years.

Interdisciplinary Design Firm

The firm employs a staff of 40, including 10 graphic

designers, 8 exhibit designers, 6 environmental graphic
designers and 5 interactive designers. The firm’s strategic
team expands and contracts in response to the client’s needs.

$3.5 - $4 million

The firm is wholly owned by three of its principals—Steff
Geissbuhler, Keith Helmetag, and Jonathan Alger—self-
financed, and has no debt. The firm is not for sale or
presently involved in any transaction to expand or become
acquired by another business entity. There are no current or
previous lawsuits involving the firm with any current or
previous client.



C&G Partners

Our Team

Maya Kopytman
Associate Partner, Interactive

Maya Kopytman has almost two decades of design experience and is inter-
nationally recognized for her pioneering work in the design of interfaces for a
variety of interactive media, from software to CD-ROM’s, location-based appli-
cations, and websites, for which she has received humerous awards, among
them the prestigious “Gold Pencil” from the One Show Interactive. Her work
has also been featured in industry publications such as Graphis Interactive and
Communications Arts.

From 1994 until 2006, she was a principal member of IconNicholson in New
York, and a Senior Vice President since 2004. In 2006, Maya joined C&G
Partners as an associate partner, heading the firm’s interactive design practice.

She has led numerous projects, including the websites for The American
Institute of Architects, JSSTOR, ARTstor (The Mellon Foundation), the Doris
Duke Charitable Foundation, NYU Wagner School of Public Service, BYkids,
and FujiFilm. She was also a senior team member for IconNicholson’s ground-
breaking redesign of the website for the Metropolitan Museum of Art. Maya
has been particularly involved in a variety of projects in Indian Country, working
with the Mashantucket Pequot Tribal Nation and the Pechanga, San Manuel,
and the Soboba Bands of Lucefo Indians. She has recently completed a
redesign of a comprehensive site for American Council for Learned Societies
and The Maryland State Archives and directed a series of interactive installa-
tions for the Museum of American Finance. Recently, she has completed the
redesign and graphic treatment for the successor site of Standard & Poor’s
RatingsDirect.

Maya holds a BFA from Bezalel Academy of Art in Jerusalem and an MFA
from Pratt Institute. She has been a visiting instructor in Pratt’s Department of
Computer Graphics and Interactive Multimedia, and is currently a member of
the International Academy of Digital Arts and Sciences. She is frequently called
on to jury interactive design competitions such as the One Show Interactive
Awards and the Webby Awards.



C&G Partners

Our Team (continued)

Maggie Feuchter
Information Architect and Project Manager

Maggie joined the firm in 2006. Since then, she has played an integral role

in creating the information architecture for websites for BYkids, a non-profit
dedicated to sharing documentaries of children around the world with the help
of American film masters, and O’Shaughnessy Asset Management. She has
also worked on the comprehensive website redesigns for the American Council
of Learned Societies and the Maryland State House Archives. Recently, she
completed work on various interactive installations for the Museum of American
Finance and on a redesign of Standard and Poor’s RatingsDirect successor
site. Currently, she is working on an updated website structure for the Samuel
H. Kress Foundation.

Maggie graduated from the George Washington University in with a BA in Art
History and a minor in Fine Arts. Prior to joining C&G Partners, she worked at
the Trust for Museum Exhibitions and the Girl Scout Council of the Nation’s
Capital, both in Washington, DC.

Redrick delLeon
Senior Interface Developer

Redrick joined C&G Partners in 2006, where he leverages his diverse
background in architecture, video editing and compositing, animation, and
programming to create clear, concise, user-friendly, and immersive interactive
experiences.

He received a Bachelor’s degree in Architecture with honors from Pratt Institute,
and worked for 3 years in the architecture field before transitioning to new
media, where he has spent the last 8 years developing experiences in the

form of websites, video and animations, interactive video kiosks, and software
prototyping for consumer electronics.

While at C&G he has worked as a senior interface developer for client such as
the American Council of Learned Societies (ACLS), The Maryland State House,
The Museum of American Finance and O’Shaughnessy Asset Management.

Prior to joining C&G Partners, he worked as an interactive designer and
programmer at CBS New Media, News Digital Corp/Fox.com, Plumb Design/
Thinkmap, and Smart Design.

Redrick’s past clients include Bacardi, Brooklyn Public Library, Clarium Capital
Management, CNL Financial Group, D&M Holdings, Watson Wyatt Worldwide,
Hewlett Packard, Howard Hughes Medical Institute, the Museum of Jewish
Heritage, Microsoft, New Jersey Theater Alliance, Ovid Technologies, PBS,
Shisiedo Cosmetics, and the Visual Thesaurus.



C&G Partners Our Team (continued)

Zoya Eydelman
Senior Interaction Designer

With a background in printmaking and illustration, Zoya Eydelman brings a
unique visual aesthetic to interactive design.

She has eleven years of design experience, seven of which have been as a
lead designer primarily on interactive projects. Her efforts have focused

on branding, information architecture and interface design. Companies she
has worked for include Interactive Bureau, Plumb Design and VSA Partners.

During her time as a lead designer, Zoya worked on a variety of challenging
interface projects, including corporate intranets, high end furniture retailers,
and complex data visualization solutions. Some of the clients Zoya has worked
with include American Express, Howard Hughes Medical Institute, Standard &
Poors, Interieurs and PBS.

She holds a Bachelor’s degree in lllustration from the University of Arts in
Philadelphia, and has continued her education with course work in
graphic arts.
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Our Team (continued)

John Ford
Aldenta Back-end Developer

After earning a B.S. in Computer Science with a minor in Mathematics,

John has been a web developer since 1998 and a full-time freelance web
consultant since 2004. Although having worked for Fortune 500 companies

in the past, his preference and passion is collaborating with intimate and

agile teams. Along with this mindset, and strong focus on user experience,

his preferred technologies include Ruby on Rails, PHP, clean XHTML/CSS
and other open source tools. These technologies assist John, as well as his
virtual Aldenta team of six, composed of developers and designers, in building
websites and web applications with content management systems, blogs,
e-commerce shopping and client specific site customizations. John’s business
and personal travels have taken him to 30 countries, continuing to strengthen
his communication skills, usability knowledge, design sense, and making him
an incredibly valuable team member on any project. In addition to his work

at Aldenta, John continues to spread his “demystify the web” philosophy by
sharing his web knowledge at free monthly community presentations.

Aldenta’s areas of expertise:

e Strong standard compliant front-end development with XHTML and CSS

e Cross browser development and compatibility

e AJAX and JavaScript development using Prototype, script.aculo.us and
jQuery

e Back-end development using Ruby on Rails and PHP

e WordPress as a content management system and blogging tool

Select Aldenta client list:

Marriott

Cornell University

Mike Hohnen

Hospitality Sales and Marketing Association International (HSMAI)
projekt 2

Design Commission

G-Graphics

Select client list prior to Aldenta:
AlG United Guaranty

RJ Reynolds

Old Dominion Freight Line
Oakwood Homes



C&G Partners A Select Client List

Environment

Chelsea Garden Center

Conservation Trust of Puerto Rico

Genoa Agquarium

Griffith Observatory

John Heinz National Wildlife Refuge at Tinicum Marsh
National Geographic Society

NOAA / Rookery Bay

Starr Whitehouse Landscape Architects and Planners
United States Environmental Protection Agency

Non-Profit

Active Ageing Association

American Council of Learned Societies
Hear US (National Campaign for Hearing Health)
JSTOR

MercyCorps

MercyFirst

Nemours Mansion and Garden

Peace Dividend Trust

Radio Free Europe/Radio Liberty

Radio Free Asia

United States Department of Transportation
Voice of America

Local Government

Empire State Development: Erie Canal Harbor Project

National Parks of New York Harbor

New York City Economic Development Corporation: Flushing Freedom Mile
The J.M. Kaplan Fund Alliance for Downtown: Heritage Trails NY

New York City

Brooklyn Botanical Garden

Bronx Zoo: World of Birds

Flushing Meadows Corona Park
Metropolitan Transit Authority

New York Office of Emergency Management
New York Vietnam Veterans Memorial

The New York Chinese Scholar’s Garden
Urban Ecology Center at Van Cortlandt Park
World Trade Center Memorial



C&G Partners Social and Humanitarian Non-profit Organizations

Left to right, top to bottom:

Voice of America

Radio Free Europe/Radio Liberty

Radio Free Asia

MercyCorps

Hear US (National Campaign for Hearing Health)
MercyFirst

Peace Dividend Trust (buildingmarkets.org)
Active Ageing Association

American Council of Learned Societies
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C&G Partners Duke Farms
(Doris Duke Charitable Foundation)

We developed dukefarms.org to raise
awareness of this distinct property while
ensuring unification of all DDCF Web

sites. Duke Farms is a result of the Dukes’
lifelong devotion to landscape art and
possesses its own fascinating history. Certain
elements of the site shift as the seasons
progress so users get a strong experience of
the place in an online environment.

www.dukefarms.org

Spring at Duke farms means sunshine and miles and miles of
green grass, YWe invite you for a tour of our property, Larem
ipsum dolar to summer at Duke Farms. \We invite you for a tour of
our property, Lorem ipsum dolar to surmmer at Duke Farms,

Spring Blossoms Dodge Poetry Festival
Stroll through gardens Please join us for the Dodge
from around the world, Poetry Festival, August 16, 2004,
'q_ Explore hydro wonders, tickets are available July 1,
i % Maore Details

% Go Mow

Doris Duke Shangri La Rough Point

Charitable Foundation $ Farms a day trip, and include Farms a day trip, and include
Farms a day trip, and include these other attractions and these other attractions and
these other attractions and larern ipsurm dalar more lorern ipsurn dolar more

lorern ipsurn dolar more these other attractions and thesze ather attractions and

awww ddefiorg

DUKE 45 FARMS

S viion i

(3
8 B peaperty. Lorem ipsum dolar to summe af Duke Farms.

Summer Adventures | Dodge Pctry Festival e ‘el purtry Fratival
e Elasas jeinus fur tha Godgs £
i

Saroll through gardar
rom argund e wur

Poriry Festral, dgust 14, 2004,
Esplors hydro wsadari tikate labie iy 1
% Ga flon 2

This project was completed while Maya Kopytman served
as a creative lead at lconNicholson.

i g

) Exlord hateo manders
5 Ga tiom

e partry Frstival
Please joi us for the Codge
Posiry Festval, hugust 16, 26,
I wiabie 3 1




C&G Partners

DORIS DUKE

NEWS

Environment Program
Revises Initlatives
August 16, 2004

The Environment Program's revised
Initiatives are part of a flve-year
strateglc plan that the foundation
adopted for the program In May
2004,

Explora Duks 5,
the 00

Duke Farms
in Wew Jersey that
Daoris Duke's father

- \_-‘3
created at the turn of

the 20th century.

Terms of Use

VISIT DORIS DUKE'S PROPERTIES

Copyright © 2003-2004 Dorls Duke
wiebmastermddcf.org

Doris Duke Charitable Foundation (DDCF)

We redesigned ddcf.org to align with the
organization’s prominence and currency.
The site is managed through a custom
content management system that enables
quick and efficient content modification
and updating, and delivers timely
information to Web visitors.

www.ddcf.org

Home | Contact Us

Shangri La

B visit Rough Paint to
2l learn about the Duke
family's Newport
s mansion and

= caollection of European
fine and decorative arts

B \isit Shanori La,

% where Doris Duke
pared gorgeous
¢ Hawaian landscapes
= with a large collection
of Islamic art

Charitable Foundation.

D)

DORIS DUEKE

Environment

This project was completed while Maya Kopytman served
as a creative lead at lconNicholson.

DDCF Web site before redesign.




C&G Partners

Starr Whitehouse

The green organic-shaped star and the
geometrically perfect, tilted square, not only
visualize Starr Whitehouse name, but simply
symbolizes the landscape architecture and
planning services that this firm offers. The
emotional and rational elements coexist,
the same way that passion, dynamism

and professionalism coexist in the firm’s
approaches and solutions. The marketing
material we designed portrays the same
qualities, relying on consistent but flexible

communication elements. The website
extends this identity by echoing the

tilted square as the shape through which
photography is revealed. Portfolio templates
are designed to accomodate a variety of
projects. The site provides a simple and
intuitive navigation path for users.

www.starrwhitehouse.com

STARR WHITEHOUSE
Landscape Architects
and Planners PLLC

ABOUT US

RESOURCES

Private Residence Garden Design
New York, NY

Lorem Ipsum blah blah blah. Ten years ago a crack
commando unit was sent to prison by a military
court for a crime they didn't commit. These men
promptly escaped from 3 maximum security
stockade to the Los Angeles underground. Today,
still wanted by the government, they survive as
soldiers of fortune. If you have a problem and na
one else can help, and if you can find them, maybe
you can hire the A-team.

Just the good of' boys, never meanin' no harm.
Beats all you've ever saw, been in trouble with the
law since the day they was born. Straight'nin' the
curve, fiat'nin' the hills, Someday the mountain
might get ‘em, but the law never will. Makin' their
way, the only way they know how, that's just a little
bit more than the law will allow, Just good ol' boys,
wouldn't change if they could, fightin' the system like
a true modern day Robin Hood.

STARR WHITEHOUSE
Landscape Archilects
and Planners PLLC

-

PROJECTS
NEWS
ABOUT US

RESOURCES

contact | careers | credits




C&G Partners NYU Wagner

In conjunction with NYU Wagner’s bold new
vision and commitment to be an institution
“in and of New York, and the world,” we
collaborated with an offline design firm in the
creation of this distinctly urban yet globally
appealing Web site.

www.nyu.edu/wagner

G about Wagner news & events = contact us o support Wagner a search & faculty & staff login

NYUWagner

Prospective
Students

o]

— (14

WE ARE IN AND OF NEW YORK, SO WE ARE

Faculty & Current Care s ] Lifelong
Research Students Learning

Academics

Monday, October 11, 2004 BOLD. WE ARE ALSO IN AND OF THE WORLD

Wagner News AND SO WE ARE HUMBLE. WE KNOW ALL TOO

Wagner Prof Explores Intelligence Reform in Washington Post WELL THE CHALLENGES OF PUBLIC SERVICE,
THE ENORMITY OF THE WORK TO BE DONE, THE

Wagner Adjunct Prof Rele

Terrorism Report KNOWLEDGE TO BE GAINED, THE INEQUITIES TO
BE ADDRESSED. WE STRIVE TO MAKE A
DIFFEREMCE, IN EDUCATION FOR

PUBLIC SERVICE AND IN PUBLIC

SERVICE ITSELF. COME JOIN US.

ELLEN SCHALL, DEAN.

more news & events

RECENT PUBLICATIONS

Public Infrastructure Service Flexibility for Response and
Recovery in the September 11th, 2001 Attacks at the World
Trade Center

Social and Environmental Dimensions of Cutting-Edae
Technologies

State of the Art and New Directions in Risk Assessment and Risk
M ement: Fundamental Issues of Measurement and
ement

more publications

Q}“ NYU.edu

€ NYU Wagner | 295 Lafayette Street, New York, NY 10012-9604 | 212.998.7400 | Privacy Notice | wagner.webmasterdnyu.edu

NYUWagner Research Center for Leadership in Action e

About Us

Essential
Resources

Programs Contact Us

i Current Highlights:
« Executive Briefing on
Large Scale Change
Initistives in the public
sector - September 21,

The Research Center for

Leadership in Action supports
leadership that taps the resources
of many voices to make systems and y
organizations effective, transparenty
inclusive and fair.

This project was completed while Maya Kopytman served

as a creative lead at lconNicholson.



C&G Partners National Geographic Worldwide The new graphic guidelines were posted on the
web in 2002 to provide vendors and designers

Initially, National Geographic enlisted the firm to worldwide with the creative tools. Once the
conduct a comprehensive audit of their print, protocols are fully in place, everything National
packaging, film and on-line image. As a result Geographic produces will be at the material
of this survey, their signature yellow frame was quality and intellectual level of their flagship
retained and typography was subtly updated. magazine.

The study also revealed that licencees and
in-house designers had allowed the image of
National Geographic to diminish. After creating
new graphic standards, we collaborated with
suppliers and worked side-by-side with in-house
designers to establish new protocols for
maintaining a quality brand.

NATIONAL
GEOGRAPHIC Identity Guidelines

uk aliguip &

Global Message Headline
umsan et iusto

B NATIONAL
r v GEOGRAPHIC Identity Guidelines

TION HOL

ublic strongly
dational

didentity itis
ark be in color

e ded ‘- £
NAmNN. NATIONAL wherever possibla,
GEOGRAPHIC GEOGRAPHIC

provides good contrast and
ung elements

NATIONAL t
D GEOGRAPHIC | .
NATIONAL
GEOGRAPHIC

) Calor section of the Guiddines for
color spedfications.

A ome Q 5 wdownkad back o e aeat




C&G Partners Montana Historical Society

As part of a larger digitization project, the
Montana Historical Society needed a clear

and easily navigable interface to extend their
collection online. This prototype of the web site
allows for flexibility in creating custom online
exhibitions in a variety of formats, including
interactive maps and time lines.

L f O Dy G
(- - wﬁ'ﬂl.ﬁﬁ )

CR T

Phiotomraph of Chief Planty Coups

SPECIAL EXHIBITION

L. 6f of Cif Dty o

Plenty Coups, like many tribal heroes, ) Gold Rush
is as famous for what he symbolized as { Horses and Relsted Obierts
for the life he lived. He was a visionary, R Lt
a warrior, and a promoter of education | Cutlaws and igilantes
and cooperation with non-Indians. 1 h S0 4 ! Pna o
Chatles M, Russell
ENTER EXHIBIT 335

PORULAR SEARCH
THEMES

Battle of Little Big Horn
Cowbous snd Ranching
Famous Montsnans

Mative Americans

Statehood

detfiof CL.f Vet Coutl
< ﬂ"[l SN S

This project was completed while Maya Kopytman served

;.'T"

as a creative lead at lconNicholson.

Become a Member!
Cherish the memaries of
Manksna's past with 2
membership to the Mantana
Histarical Society.

= See Details

In the Store

“A Montana Table:
Recipes from Chica Hot
Springs Resort

by Seabring Davis
Price §22,95

Mernber Price: 15,95

(N

MONTANA HISTORICAL 5¢

News and Events

The Montans Historicsl
Society hosted the 2005
Biennial Historic Preserva-
tian Awards on Thursday,
January 20, at the Montana
Club in Halzna,




C&G Partners

Mashantucket Pequot Interactive Exhibits
The Changing Reservation

This interactive program traces Pequot history
from 1636, the year the Pequot War began,

to the present in a user-friendly, visually rich
manner. Visitors navigate along timeline overlays
and watch animation of the evolving territory.

Awards

One Show Interactive, Gold Pencil 1999
Siggraph Conference, selection into

3 venues, 1999

Included in Communication Arts Interactive
Design Annual

Included in Graphis Interactive Design 1

-1805 A Time of Transition

Late Colonial
Wars

g Y

Brotherton Migration

Indian town

i
B

Samson Occom, &
!

e

1721-1805

This project was completed while Maya Kopytman served
as a creative lead at lconNicholson.

Start Again

mtroduction -8

The Pequots feel
the cultural impaet
of a shrinking land
base and rapid
colonial growth...

5y

Colanial Farms

Land Logt
to Colonists

Samson Occom




C&G Partners

Website and Intranet Designs
Maryland State House
Annapolis, Maryland

For the Maryland State House, the oldest
working state house in the nation, C&G
Partners created a new website as part of
the firm’s master plan for the building. The
redesign modernizes the user experience
while still reflecting the unique history of the
place. We overhauled the existing editorial
structure to give friendlier, more intuitive

Because the State House itself is under
renovation, the site includes an extensive
virtual tour highlighting significant artifacts,
artwork and architecture currently
inaccessible to the public. The breadth of
the State House history has been organized
into understandable stories, with user-
friendly timelines and map interfaces.
Visitor information, teacher resources, and
information about the master plan are now
visually prominent, to help the State House
generate support for their ongoing evolution.

pathways to information. Even the core
navigation itself is scalable, to give the State
House the power to expand the site in future,
not just add new articles.

> FOR EDUCATORS > FUTURE PLANS > OTHER RESOURCES

THE BEAUTIFUL MARYLAND STATE HOUSEis the
oldest state capitol still in continuous legislative use and is
the only state house to have ever served as the nation's
capitol. The Continental Congress met in the Old Senate
Chamber from November 26, 1783, to August 13, 1784.
During that time, George Washington came before
Congress to resign his commission as
commander-in-chief of the Continental Army and the
Treaty of Paris was ratified, marking the official end of the
Revolutionary War.

The State House is where the Maryland General Assembly

convenes for three months each year, and the elected The Burning of the Peggy
Stewart, painted in 1696, depicts
Annapolis's own "tea party” In
governor, speaker of the House of Delegates and president 1774 protesting the British tax on

of the Senate — all have their offices there. mgu‘noﬂsme;m il AT e e

leadership of the state — the governor, lieutenant

Discover more Maryland historical
art In our collectlon >

Copyright Policy | Privacy Policy | Contact Us | FAQ | How are we doing?
© 2007 Maryland State Archives | Maryland State House, 100 State Circle, Annapolis, MD 21401

> VISITOR INFORMATION > ABOUT THE STATE HOUSE > VIRTUAL TOUR _ >FOR EDUCATORS > FUTURE PLANS > OTHER RESOURCES

THE MARYLAND STATE HOUSE

B Printer-Friendly Version
ABOUT THE STATE HOUSE

Historatiiaaamtousss Memorials in the State House and on the Grounds
Cllc on the highiightad circes to get a pop up about the object.

The Dome and the Lightning
Rod

Memorials >
Old Treasury Building

State House Trust

Statuary Memorials Plagues

Thuraood Marshall Memorial POW/MIA Memorial "The Freedom Tree’  The State House Building Commission

Admiral Winfield Schley St Mary's City Cannon Mermorial Original Senate Chamber of Maryland

Baron deKalh Women's Rights Movement Memorial Tree  The American's Creed

Roger Brooke Tane; USS Maryland Memorial & Bell Siqners of the Declaration of




C&G Partners

ARTstor Awards
(The Andrew W. Mellon Foundation) The International Web Page Awards, Best of
www.artstor.org Category, Arts 2003

Included in Graphis Interactive Design 2
The foundational mission of ARTstor, an Web Marketing Association’s WebAward,
endeavor of the The Andrew W. Mellon Standard of Excellence

Foundation, is to provide students, faculty,
curators, and staff with access to a large and
expanding resource of digital images and

data for teaching and research. Specifically,
ARTstor leverages digital technology to enhance
scholarship, teaching and learning in the arts
and associated fields.

The project involved designing the brand
identity, the website and a series of collateral
marketing materials.

IMAGE GREDITS

ITALIANG | FRAHGAIS | DEUTSGH | EspafioL | ik | pYockHA |poRTUGU?s |g‘-'.1c| B¥Fa=

# Welcome to ARTstarl

% ARTstor Develops K-12 Plan

2 ARTstor's Fall 2003 Testing

# Anne d'Harmoncourt snd Carol A
Mandel join ARTstor Board

This project was completed while Maya Kopytman served
as a creative lead at lconNicholson.

EHAIRIT[S|TIO[R]

LETTER FROM THE CHAIRMAN AND DIRECTOR

-
2

IN THIS NEWSLETTER

157 £ 61ST STRES, NEW YORK, WY 10027 TR 212.500.2400 X 212.500.241



C&G Partners

BYkids

This non-profit organization pairs American
film masters like Albert Maysles and Ric Burns
with young people from around the world to
create short documentaries that will educate
Americans about universal issues.

These stories are rarely told in the mainstream
media and BYkids’ goal is to raise awareness,
stimulate debate and inspire social change.

By giving five kids each year the tools and the

Our design direction capitalizes on the unique
nature of this initiative: the rare opportunity for
young people to collaborate with documentary
masters, and to view their lives through a
filmmaker’s eyes.

The photographic style conveys the
documentary character of the initiative while
the bold text and the colors bring in the
youthful spirit.

www.BYkids.org

mentoring to make documentary films about
their lives, BYkids gives voice to youth from
diverse cultures, and encourages globalism
and international understanding.

BYkid

THEIR WORLD THEIR FI

ABOUT US We continually tell the story of our lives in order to make sense of the
NEWS lives we are living. The world is filled with these stories, and kids
CONTRIBUTE around the world know this instinctively. What if we set them loose,
SPONSORS & PARTNERS  give them a video camera and a little expert guidance and ask them to
conTacTus tell us the stories that only they can tell? Magic will be revealed.

EETE
Campbell Scott, Actor/Director, Becomes a Film Mentor - Actor and director, Campbell Scott agrees to be a
Film Mentor in our second year. He says, "BYkids is a powerful and poignant idea. Film has always...

The Wall Street Journal Editor 2nd Columnist, Alan Murrzy, Joins Board - Alan Murray is assistant managing
editor of The Wall Street Journal, author of the paper’s weekly Business column, and regular contributor ta...

Copyright® 2007 BYkids | Credits | Website Design by CEG Pa Info
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Albert Maysles

bk M\‘d’s Lll jfuc,

voice to Hee

Mary Soan meredible resilievce
Board of Trustees / I[A.fﬁ' A
Press Kit oF Lhldres an
What People Say soung people. o
NEWS Wertome adiersity

agaist all odds )y

Mary Soan, Film Mentor
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Mary Soan

"Warking with Film Aid I have had the privilege to witness first hand the incredible healing power of
shared starytelling through personal film-making amanast the youth in the refugee camps of Eastern
Africa.

BYkids will give voice to the incredible resilience of children and young peaple to overcome adversity
against all odds. By ensuring this voice is heard through the dissemination of these films throughout
the developed warld, BYkids will help raise awareness of the responsibility we all share in ensuring
that new generations are given suppart for a safe and secure childhood net just in the immediate
aftermath of a disaster or tragedy but for the long term future. What a privilege."

An assistant director on many international feature films including Welcome to Sarajevo, Before the
Rain, Kama Sutra, Madness of King George, Mansfield Park, Narnia, Pearl Harbor and Bridget Jones
Diary , Mary is also a founder member of FilmAid International and sits on the Advisory Committee of
FilmAid US and on the Board of FilmAid International UK.

filmaid.org/who/advisory.shtml|




C&G Partners

The New York Public Library
New York, New York

To celebrate the library’s one hundredth
birthday, the firm created a new identity
program and related centennial graphics.

The new image projects the library’s
importance into the 21st century: its physical
expansion, its great archive of knowledge and
information, and its enhanced accessibility via
new technology.

The letter forms are derived from, and suggest,
the vast range of holdings in the Library’s
collections—from ancient manuscripts to
on-line services.

The celebratory program included stationery,
press kit, invitations, posters, signage and
promotions. A comprehensive banner
program marks the main library, in addition
to its four research and eighty-two branch
libraries.
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National Parks of New York Harbor
National Park Service
New York, New York

The branding of the National Parks of New
York Harbor consists of a parent logo for the
organization, along with site logos for each of
the 23 destinations within the region of New
York Harbor.

The strategy was to create a typestyle with
embedded icons evoking the individual sites.
Each icon incorporates specific aspects of the
site, referencing architectural elements, the
natural environment, and historical events and
personalities. Each logo is underlined by a set
of waves, reflecting their shared relationship to

New York Harbor.

This specialized alphabet, in concert with
National Parks System arrowhead logo,
gives each site a common denominator, tying
disparate graphic elements together without
losing the individuality of each destination’s
name and character.

This identification system includes press kit
materials, maps, posters, a web site, and
promotional items.
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C&G Partners

Office of Emergency Management
Hurricane Awareness Brochure
New York City

As part of a general initiative to increase public
awareness and preparedness for emergency
situations, the New York City Office of
Emergency Management has retained C&G
Partners to create new and updated brochures
for distribution to the general public and local
emergency services organizations.
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C&G Partners

READY NEW YOR

e

Office of Emergency Management
Ready New York Guides
New York City

As part of a general initiative to increase public
awareness and preparedness for emergency
situations, the New York City Office of Emergency
Management has retained C&G Partners to
create new brochures, posters and other
graphics for distribution to the general public
and local emergency services organizations.

These brochures inform the public how to plan
for numerous emergency situations.

IDRICALex |

READY NEW YORK
FOR BUSINESS

d @E
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STEP 1:

ASSESS HAZARDS
THAT COULD AFFECT
YOUR BUSINESS

Identify the hazards most likely to affect your business and plan

for those first. Consider the potential impacts of all hazards when
developing emergency plans, such as whether your facility is
vulnerable to flooding, or how a power outage might affect your
company's ability to do business. For more information about New
York City hazards, visit www.NYC.gov/hazards.
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C&G Partners

America’s Favorite Architecture
American Institute of Architects
Washington, DC

To commemorate the American Institute of
Architect’s 150th Anniversary, C&G Partners
was asked to design a traveling exhibit and
visitor experience. The display serves as the
centerpiece for a series of nationwide activities
and events at various AlA chapters across the
country. It features images of the 150 greatest
buildings throughout history as voted on by
the public and AIA members. The structure
was designed and built entirely in accordance
to principles of sustainable design.




C&G Partners

America's Favorite Architecture
www.favoritearchitecture.org

The projects featured in America’s Favorite
Architecture are a result of a poll of the public
and AIA members that Harris Interactive
conducted in conjunction with the 150th

C&G Partners designed the exhibit and
developed an interactive kiosk and website

to allow exhibit visitors and online visitors to
explore the buildings in detail and vote for their
personal favorites. This website also provides a
blog to solicit dialogue amongst AIA members
and the general public.

anniversary of the American Institute of
Architects. The 150 buildings, bridges,
monuments, and memorials in this exhibit
represent some of the best of America’s
architectural heritage. They reflect the fact
that when people are asked to select their
favorites, they choose buildings and designs
that symbolize innovation and the spirit of their
country and community.

e
TOALLBUILDINGS = JOIN THE DISCUSSION = ABOUT THIS EXHIBIT

AMERICA'S FAVORITE
ARCHITECTURE

RANKING BUILDINGSA-Z  ARCHITECTSA-Z DATE

[ m D

THE WHITE HOUSE WASHINGTON NATIONAL CATHEDRAL THOMAS JEFFERSON MEMORIAL BOLDEN GATE BRIDGE

1792 1950 1943 1537

Washington, D.C. Washington, 0.C. Washington, D.C. San Francisco

James Hoban @eorge Frederick Bodley and Henry Vaughan, John Russell Pope, FAIA Irving F. Morrow and Gertrude C. Morrow

FAIA

ADD TO FAUGRITES

PICK YOUR FIVE |
FAVORITE BUILDINGS H‘ '

7 ﬁm“

AMERICA'S FAVORITE
ARCHITECTURE

4 TOALLBUILDINGS = JOIN THE DISCUSSION ABOUT THIS EXHIBIT

Z0OM  BUILDING INFO  BUILDING COMMENTS

PICK YOUR FIVE
FAYORITE BUILDINGS | ¢
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C&G Partners

Gilded Age in Westchester
The Hudson River Museum
Yonkers, New York

The Hudson River Museum commissioned
CGP to create this exhibition as part of a
broader program to restore the museum’s
John Trevor Mansion and increase
membership. In addition to the exhibit, CGP
also created a new logotype, sign system and
promotional materials for the museum.

“A Feast of Victoriana... Weary of museum
supershows? The Gilded Age in Westchester,
a modest but fascinating display, in which gold
is more figurative than literal, celebrates both
the Victorian mansion in which the museum

is housed and one of the most maligned and
misunderstood periods of American art and
culture.”

—New York Times, Ada Louise Huxable
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C&G Partners National Fish & Wildlife Foundation
John Heinz National Wildlife Refuge
at Tinicum Marsh
Philadelphia, Pennsylvania

The firm worked closely with the client, Susan
Maxman Architects, and with Andropogon
Landscape Planners, to create exhibits that
would have an immediate relationship to the
building and its site.

The centerpiece of the exhibit at Tinicum
Marsh is a cross-section diorama which
reveals Tinicum’s natural history and imparts
the value of wetlands. The monumental
display depicts unseen, and often overlooked
characteristics of the largest fresh water tidal

marsh in Pennsylvania. The right half of the
centerpiece represents Tinicum at high tide
in the fall. The left half of the exhibit shows
low tide during spring time. The U.S. Fish

& Wildlife Service's management role and
community efforts to preserve the marsh are
also interpreted in the diorama.

A unique recycling display in the exhibit,
incorporates filtration tanks, aquatic plants
and fish to show how the Center's waste
water can be purified and reused.

An opened suitcase reveals endangered
species products uncovered at the
Philadelphia Airport by service agents.




C&G Partners

The National September 11 Memorial &
Museum
New York, New York

The National September 11 Memorial &
Museum, a combined design by architect
Michael Arad and landscape architect Peter
Walker, resonates with the loss and absence
that were generated by the destruction of
the World Trade Center and the taking of
thousands of lives on September 11, 2001
and February 26, 1993. It is located in a
field of trees that is interrupted by two

large voids containing recessed pools. The
pools and the ramps that surround them
encompass the footprints of the twin towers.
A cascade of water that defines the perimeter
of each square feeds the pools with a
continuous stream.

Bordering each pool is a pair of ramps

that lead down to the memorial spaces.

At the bottom of their descent, visitors find
themselves behind a thin curtain of water,
staring out at an enormous pool. Surrounding
this pool is a continuous ribbon of names that
underscore the vast scope of the destruction.
C&G Partner’s design for the panel of names
is central to the memorial experience. Crafted
through a combination of rapid prototyping
and lost wax, the bronze panels rely on both
modern and ancient technologies.

Situated within the Memorial plaza among
clusters of deciduous trees are site and visitor
center signs by C&G Partners. The totems’
sleek, elegant verticality has been carefully
conceived to integrate with the quiet solemnity
of the architecture and the plantings.

World Financa| Center
2 Subway, PATH
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Yankee Stadium

HOKSport
Tishman-Speyer Properties
New York Yankees

New York, New York

After being selected in a national competition,
the firm is currently collaborating with
architects HOKSport on the new Yankee
Stadium, set to open for the 2009 season.

In addition to developing all necessary signage
and wayfinding, the firm is helping to create
the “Yankee experience” with the addition of
stadium and site graphics, a commemorative
mural program, banners, sculptural installations
and architectural enhancements.

-

TO MONUMENT PARK




C&G Partners

This project was completed while Zoya Eydelman was a
Senior Designer at VSA Partners.

Howard Hughes Medical Institute

Howard Hughes Medical Institute is one of
the nation's largest philanthropies and plays
a powerful role in advancing biomedical
research and science education. As part of a
re-branding process, the institute launched a

The site redesign was approached in a
phased process. Initially, the main institute site
underwent an architecture and visual redesign.
Several phases followed which aimed to
expand the visual character of the institute to
all of its existing branches.

site redesign that spanned a broad range of
the philanthropy's efforts. The site needed to
represent its funded scientific research news,
provide grantees with application instructions,
publish its quarterly bulletin online, introduce
its new research campus, as well as a host of
other efforts.

HOME & ABOUT HHMI PR 1 EMPLOVHENT

HHMI

W szarch HHMI

HOWARD HUGHES MEDICAL INSTITUTE

HHMI NEWS SCIENTISTS & RESEARCH JANELIA FARM GRANTS & FELLOWSHIPS ONLINE CATALOG RESOURCES

DECEMEER 20, 2005

OMNLINE CATALOG TOP STORIES #mun | wExTH || RESOURCES

HHMI BULLETIN # For Sciantists

= December
20035 Issue
onling

% For Educators

# Faor Students

HHMI QUICK LINKS

DECEMEE S ULLETIN ABOUT HHMI
# what iz HHMI?

# HHMI Palicies

Developing an Easier
Screen for Colon Cancer [

POPULAR SEARCHES

9 Biolnteractive

A, lanelia Farm

|

|

|

|

| S y

| Mews Alert: Get up-to-date HHMI Science Mews via E-mail
|

HHMI NEWS HHMI ON THE WEB

SCIENCE EDUCATION
[ QOne Mutation, Three
Blood Disorders

DECEMBER 19, 2005

Afresh look at the delicate
dance of enzymes within
living cells has provided
insights intn how one
aenetic mutation can lead

How Rickettsial Pathogens
Break Into Cells

DECEMBER 16, 2005

Mew research by a team of
French and U.5. scientists
has identified both the
bacterial and host

recentor nroteins that oAl Gl

# Biolnteractive
HHMI's award-
winning virtual
experiments,
anirmations,
webcasts, and mare,

Meet HHMI's
Nobel Laureates [

: The flexible laboratory space
has been designed for different
kinds of research, like robotics or
computational biology, and can be
reconfigured as new tools are
developed and applied. m

ZMD FLOOR

INTRODUCTION | ENTRANCE | LABS | HOUSING | CREDITS




C&G Partners

This project was completed while Zoya Eydelman was a
Senior Designer at VSA Partners.

American Express Next Chapter Forum

The American Express Next Chapter Forum is
a component of the American Express intranet,
designed to drive discussion among its
employees about the future of the corporation.

was made to make user response as direct
as possible, with fewer page refreshes and an
opportunity for voting, helping to drive user
selected content to the top. In order to spark
new conversation, content such as Question
and Comment of the Week was added by an

With some major company shifts, this site

editorial team.

redesign was part of a larger effort to define a
new direction at a time of change.

The goal of this site was to create a dynamic
environment in which users could immediately
see where the traffic was high and where
recent conversation was happening. An effort

& FORUM HOME

Wielcorne, Gusst!

= ANl [S43] NEW

= Working at American Express [53]

= Our Products [S4] NEW
= New Product Ideas [43]

= Innovation & Reeingeering [543]

The Future of Payments [34]

World-Class Service [29]

= The Competition [12]

Merchants & Partners [15] NEW

The Blue Box Brand [13]

Advertising &Sponsorships [26]

Help Me [34]

Miscellaneous [25] HEW

Welcome to the
Next Chapter Forum

Mext Chapter is an online
community forum for American
Express emplayees, an
interactive venue for discussion
sbout the company and our
efforts to be one of the world's
mast successful and admirsd
brands. To meet our goal

)

AMEXWEB | AXP DIRE

ABOUT NEXT CHAPTER FORUM | FAQ | USAGE POLICY

#* pecentacriviry. B comment ® vore October 25, 2008

Question of the \Week

Does anyone have a new

suggestion for a card?
Submied by Haunew dncnin

Headline @I 2o

by First Last from Location woTES

Mew 17, 2006 =t 12:004 (EST) GO TO THREAD
T"D‘I = SUGGEST A QUESTION

Comment of the Week

The editor of Context, Janet Lee, and I (the managing editor)
are interested in pecple's views about topics covered in the
magazine. The cover story in the latest issue is sbout

[ expann [ coTowmean
The incidence truly depict that
whatever we learnsd as a
part of the most respectad
brand, we fallow it in our

svery second of life.
R pe——e
vote
4 = GO TO THREAD

= COMMENT OF THE WEEK ARCHIVE

Headline Lol 15L £/
by First Last fram Lacation woTEs
Mow 17, 2006 st 12:004 (EST)

#45 by First Last from Location Oct 10, 2006

The editor of Context, Janet Lee, and I (the managing editor)
are interested in pecple's views about topics covered in the
magazine. The cover story in the latest issue is about

& expano O o TomHREAD
American Express
Headline 43m 6+  inthe News
by First Last from Lacation WOTES

Now 17, 2006 at 12:004 (EST) * Who Pays Mounting

Legal Bills?
San Francisen Chronicte

vore [

#87 by First Last fraom Lacation Oct 10, 2006 . -
1% » start a thresd sbout this sricle

The editor of Context, Janet Lee, and I (the managing editar)
are interested in people's views about topics covered in the
magazine. The cover story in the latest issue is about u Directars Link Firms
in Option Probe

tos Angeles Fimes

D coTomResn » view thread sboutthis article
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Welcome to the
Next Chapter Forum

Mext Chapter is an online
community forum for American
Express emplayees, an
interactive venue for discussion
sbout the company and our
efforts to be one of the world's
mast successful and admirsd
brands. To meet our qoal

RY | FEEDBACK

ABOUT NEXT CHAPTER FORUM | FAQ | USAGE POLICY

Gctober 26, 2006

O STARTA
NEW THREAD

< PREVIOUS THREAD | NEXT THREAD>

. 48R 115%
Incentive Funds Card ToTAL
Posted by Anonyrnous from AESC-FL Oct26, 2006 at 31164 (MST). olE

T lowe this card, T carry it always & use it constantly, Stors keepers ask what kind of Amex card
this is. My one prablem is that when I receive funding to the card, my statement just says 11"
“Incentive Fund" giving the date & dollar amount, I feel a more detail description of the

transaction would help me & others to understand where & how this money came to their

account, My last addition was for $1.56. what in the world would this be from?

T ADD A COMMENT EMAIL THIS THREAD

View: & newest ¢ oldest j

Carnrnent by First Lastname, Location, T October 18, 2006 2% vore @

I lowe this card, I carry it always & use it constantly, Store keepers ask what kind of Amex card this is. My
one problem is that when I receive funding to the card, my statement just says "Incentive Fund" giving the
date & dollar amount, I feel a more detail description of the transaction would help me & others to
understand where & how this money came to their account, My last addition was for $1.58, What in the world
would this be fram?

Camment by Ed Kurgluk fram WFS St 10, 2006 L T + |
What are you doing that gets this card continuously funded? Or more accurately what can I be doing to get
my card funded? I recieved that card in the mail about a year ago and didnt know what it was, Since then I
think I have had two opportunities to "win" some sort of award that would have gone to the card but both
times the award went to a colleague. I was under the impression this card was for those $10 or $25 awards
that come around every so often for doing an "above expectations” kind of thing. Should I dig out my card
from the pile




C&G Partners

This project was completed while Zoya Eydelman was a
Senior Information Designer at Plumb Design.

PBS: This Far by Faith

The PBS miniseries, This Far by Faith,

follows the role of spirituality in African
American history. This companion website
allows the audience to gain a more detailed
understanding of the stories, view a timeline of
the events in context with historical milestones,
and obtain further knowledge about the major
figures involved.

o FBES HOME FROGAAMS A-Z TV SCHEDULES SUFFORAT FBS SHOF FBS

merican Spiritual |
women across three centuries have searched
ay by day, to rise above the circumstances of their lives,

re their stories. Q'E"l'w" s
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C&G Partners

Legal Name of the Company:
Address of Office:

Contact:

Phone:

Fax:

Web:

Contact

C&G Partners LLC

116 East 16th Street, Floor 10, New York, NY 10003
Maya Kopytman, Associate Partner, Interactive
212-532-4460 x232

212-532-4465

http://www.cgpartnerslic.com



